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TEMPLATE FOR PRESENTING THE PROMOTIONAL PLAN[endnoteRef:1] [1:  It is not mandatory to follow this model.] 

Name of the publishing house: ______________________________________________
Title of the book: __________________________________________________
Author(s): ___________________________________________________________
Date of publication: ____ / ____ / 2025

STRATEGY AND LOCATION
Target group:
The main strength of the book:


ACTION PLAN AND CHANNELS[endnoteRef:2] [2:  This plan should include any activity already carried out or planned up to October. The committee members for awarding the prize will then decide to what extent they will take into account such activity.] 

Media presence:
To which newspapers, radio stations, television stations or digital websites was the press release sent? Have any interviews been carried out? 

Digital marketing and social media:
What social networks have you used (Instagram, TikTok, X, etc.)?  Will there be any other advertisements?

Events and presentations:
Specify where, by whom and when any physical book presentations, signing events or participation in fairs or festivals took place.

Book reviews:
Who will the book be sent to in advance (authors, librarians, etc.) for public feedback? Where have the reviews been published?


PROMOTIONAL MATERIALS
Have any specific promotional materials been created? Have any digital samples been distributed?


SUCCESS INDICATORS
How successful was the promotion? Sales figures, number of media appearances, number of presentations or events...
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